
Cambridge International A Level Digital Media

Why study A Level Digital Media?

The course is for students who want to explore a range of processes and techniques in digital media. 
The aims are to enable students to:

• Develop awareness of the world of digital media and design and understand influencing factors 
and contexts;

• Develop creative processes and reflect requirements and feedback from specific audiences and 
clients in developing their work;

• Use digital media creatively as a way of expressing meaning;
• Develop the skills needed for the study of digital media and design in higher education;
• Prepare for working in a collaborative industry.

What will I study?

The subject content allows space for teaching and learning to 
be creative. It is grouped into three broad areas of study:

• Digital photography;
• Moving image;
• Mobile and multimedia application.

Students also explore a set of themes that allow for 
expression through digital media. These include 
boundaries, the digital classroom, digital poetry, emotions, 
travel and wellbeing. 

Assessment

All 3 components are externally assessed.

Component 1: Portfolio (25% of the A Level) - students  
choose a theme and produce a range of digital products.

Component 2: Externally set assignment (25% of the A Level) -
students create a set of supporting studies for a final 
outcome, produced during a supervised test of 10 hours’ total 
duration.

Component 3: Personal investigation (50% of the A Level) -
students research a topic or theme of their choice.

Study trips, visits and events

In this, our first year, we are hoping to have a virtual visit from 
an animator and a virtual tour and Q&A of a photography 
studio. 

Subject entry requirements

4 in Maths, plus 4 in either English Literature or Language.

Student Perspective

“Digital Media let’s us be 
creative and learn new media 
skills. We’re going to make a 
portfolio this year that 
demonstrates our digital work 
across different themes. We’ve 
been practising Photoshop skills 
so far and have been analysing 
areas such as typography, scripts 
and storyboards.”

Anna & Catherine, Digital Media 
students


